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Colour psychology in branding: 

choosing the right palette 
Colour is a powerful element in branding, speaking directly to emotions and shaping 

perceptions. By understanding colour psychology, you can select a palette that not only 

complements your brand's aesthetic but also encapsulates its core values and 

essence. 

Colours elicit specific emotional responses, playing a critical role in how your brand is 

viewed by others. The key is to select hues that resonate with the feelings and attributes 

you want associated with your brand, enhancing both identity and recognition. 

Selecting your brand’s palette 

Choosing the right colours involves more than just personal taste; it's a strategic 

decision that can influence your brand's impact: 

• Aligning Colours with Your Brand’s Personality: Your chosen colours should 

mirror the tone and essence of your brand. The palette should be a natural fit for 

your brand's personality, whether it's serene, energetic, or sophisticated. 

• Considering Cultural Contexts: The significance of colours varies widely across 

different cultures and regions. Ensure your choices resonate appropriately with 

your intended audience. 

• Testing and Feedback: How colours appear can vary across different mediums. 

It's important to test your colours in various formats and gather feedback to 

ensure they are perceived as intended. 

• Experimenting with Palettes: Tools like Coolors or Adobe Colour can be 

invaluable for testing how different colours interact. These platforms allow you to 

visualize combinations and assess whether they convey your brand’s intended 

message. 
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Once you've selected a palette, consider what these colours communicate about your 

brand. Do they tell the right story? Do they help your brand stand out in a competitive 

marketplace? 

Remember, the colours you choose form an integral part of how your brand is perceived. 

They're not just an aspect of style—they're an extension of your brand’s voice. As your 

brand evolves, revisiting your colour palette ensures it continues to align with your 

brand's journey. 

Reach Out  

When in doubt, or if you're looking to refine your palette with professional insight, 

consider consulting with a brand identity expert. They can help ensure your colour 

choices are not only visually appealing but also strategically resonant with your brand's 

mission and audience. 

 Visit the Copper Portico’s page in the Trusted Supplier Directory for contact details and 

a special promo code for our services. 

 


