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Developing your brand voice: how to 
sound like you 
 

Finding your brand's voice is more than choosing between formal or casual—it's about 

creating a distinctive tone that rings true across every message. This is what makes your 

communications instantly recognizable and deeply resonant with your tech audience. 

Understanding your brand voice 

Your brand voice is a reflection of your brand's personality and core values. It's the 

unique way you share your mission and connect with your audience. Whether your tone 

is innovative, friendly, authoritative, or a blend of traits, maintaining consistency across 

all platforms is crucial. 

Developing your voice 

• Reflect on Your Values: What are the foundational pillars of your brand? How do 

these influence your communication style? 

• Analyze Your Audience: Who are you speaking to? Understanding their 

preferences and expectations helps you shape a voice that speaks directly to 

them. 

• Consistency is Key: Whether you're posting on social media, updating your 

website, or sending newsletters, your voice should remain uniform. This 

consistency builds trust and strengthens brand recognition.  

Examples from the field: Observe how successful female-led tech companies 

communicate. Many combine professionalism with a conversational, relatable tone, 

making even the most technical content accessible and engaging. 

Voice as your brand's signature: Think of your brand voice as a signature—it uniquely 

marks your brand's personality and should permeate everything you write. Just as your 
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signature is distinct to you, your brand voice should be unmistakably yours, making it 

recognizable and memorable in a crowded market. 

A well-defined brand voice transcends words. It encapsulates the essence of your brand 

and is vital for coherent and impactful communication. As your business grows and 

your understanding of your market position deepens, your brand voice might evolve too. 

This evolution is a natural part of thriving in a dynamic industry.  

Reach Out  

Developing your brand voice is an ongoing process, not just a checkbox on your 

branding strategy. It's about enhancing the way you connect with your audience. If you 

ever need a bit of guidance to refine or develop your brand voice, the Copper Portico is 

here to help.  

Visit the Copper Portico’s page in the Trusted Supplier Directory for contact details and 

a special promo code for our services. 

 


